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Al 'T'enderling, we're not just shaping exceptional brands,

B\

were helping to shape the future of branding itsell, one
brand at a time-starting with yours.

Utihze this checklist to plan your brand's growth for the year
Lo gain new awareness. Decide what yvour must-haves and
nice-to-haves are for each quarter to help us prioritize your
projects and allow us to transform your brand-your way.

We can'l waail Lo gel Lo work on your brand.

James W and Penny Moore
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WHY WE'RE HERE

Learning to see begins with our first breath.
We see shapes, colors and patterns
before we learn to walk and talk.

Seeing is our first and most primary language.
A language of the senses and of the soul
A language that connects us all.

Controlling how and what others see is powerful.
So, at Tenderling, we choose daily
to be students of sight and heroes of the heart.

To study the language of our origin.

To see and to create.
We design to teach and to flourish others.

We design to inspire.




Brand Strategy



BRAND STRATEGY

Tenderling tackles brands from the top down to see the whole
picture. Your brand’s architecture is the foundation for everything
you do and everything we design.

This phase of brand building can include:
COMPETITIVE RESEARCH
NEIGHBORHOOD RESEARCH
BRAND ARCHITECTURE

BRAND POSITIONING

BRAND KEYWORDS

AUDIENCE SEGMENTS

BRAND ROLLOUT WORKSESSIONS
BRAND & MARKETING TESTING

Al STORYBRAND TRAINING
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TEAM ALIGNMENT WORKSESSIONS




BRAND STRATEGY

Naming &
'rademarking

Tenderling conducts thorough exploration to develop naming
strategies that reflect your brand’s vision and values. We can
also handle the entire trademarking process.
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This phase of brand building can include:

| COMPETITIVE RESEARCH en - : s

O LANGUAGE AUDITS

TRADEMARKING RISK ASSESSMENT =

s R S s HIGH
5 o R, . MEDIUM

O NAMING STRATEGIES
O SCALABLE NAMING SYSTEMS

O USPTO TRADEMARKING

O DUE DILIGENCE NAMING CONFLICT REPORTS

TENDERLING
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BRAND DEVELOPMENT

Tenderling crafts your brand’s identity through comprehensive brand
strategy and creative exploration. Our systems are designed to support
your brand’s overall story.

This phase of brand building can include:

NEW BRAND KIT BRAND REFRESH OR EXPANSIONS
O LOGO O COLOR PALETTE
O COLOR PALETTE O GRAPHIC ELEMENTS
O GRAPHIC ELEMENTS O PATTERNS
O PATTERNS O SECONDARY MARKS
O SECONDARY MARKS O ILLUSTRATIONS
O ILLUSTRATIONS O TYPOGRAPHY
O TYPOGRAPHY O PHOTOGRAPHIC STYLING
O PHOTOGRAPHIC STYLING O BRAND GUIDELINES
O BRAND GUIDELINES O STYLE GUIDE

O BRAND PLAYBOOK

O STYLE GUIDE




BRAND DEVELOPMENT

Tenderling establishes the tone, personality and background of your
brand based on our research. We inject your brand’s voice into every

piece of the brand for a cohesive story.

This phase of brand building can include:

O
O
O
O
O
O

TONE OF VOICE

TAGLINES & HEADLINES

BRAND MESSAGING FRAMEWORK

MASTER BRAND SCRIPTS FOR STORYTELLING

AUDIENCE-SPECIFIC MESSAGING

COLLATERAL & MARKETING CONTENT




BRAND DEVELOPMENT

Tenderling guides the direction of your visual media assets through
brand alignment and conceptualizing, or we can provide editing
services after your production.

This phase of brand building can include:
O PHOTOGRAPHY
O CONCEPT/BRAND ALIGNMENT
O FULL PHOTO SHOOT PRODUCTION
O VIDEO
CONCEPT/BRAND ALIGNMENT
PRODUCTION/EDITING
ASSET ORGANIZATION
VIDEO ADS
BRAND AWARENESS VIDEO

COMPANY CULTURE VIDEO

O O O O o o 0O

INTERNAL TRAINING AND ONBOARDING VIDEOS




Brand Execution



BRAND EXECUTION — HOSPITALITY

Tenderling applies the established style guide to all in-room and
operational collateral so that your brand’s story carries throughout
each piece.

This phase of brand building can include:
O MARKETING & SALES COLLATERAL

O DIGITAL & PRINT BROCHURES

O MEETINGS FACT SHEETS

O CUSTOM MERCHANDISE

O EMAIL STRATEGY & DESIGN

O SELF-GUIDED ART TOURS
O IN-ROOM COLLATERAL

O DND/DOOR HANGERS

IN-ROOM DINING MENUS/CARDS
MINIBAR MENUS
CONSERVATION/HOUSEKEEPING CARDS

NOTEPADS & PENS
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DIGITAL COMPENDIUM




BRAND EXECUTION — HOSPITALITY

O ACTIVATIONS

O NAMING

BRAND IDENTITY

BRAND LANGUAGE

INTERIOR INSPIRATION

o O O 0O

MARKETING MATERIALS
O ADVERTISING

O MARKETING STRATEGY PLAN

O DIGITAL & PRINT ADVERTISING EﬂJO)”ﬂg
O RETARGETING CAMPAIGNS the Sweet Zz_fe.

O SOCIAL MEDIA

PLEASE COME
BACK LATER.

O CONTENT STRATEGY
O TEMPLATES
O GRID/POST CREATION Aa

Py

O EVENT GRAPHICS %g




BRAND EXECUTION — MULTIFAMILY

Tenderling crafts all needed collateral pieces, from brochures and
fact sheets to social media assets, utilizing your brand's identity.

This phase of brand building can include:

O MARKETING & SALES COLLATERAL

O
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DIGITAL & PRINT BROCHURES

FACT SHEETS OR UNIT ONE-SHEETS

PRESENTATION TEMPLATES

CUSTOM MERCHANDISE

STATIONARY

O ADVERTISING

O

O

MARKETING STRATEGY PLAN

DIGITAL & PRINT ADVERTISING

O SOCIAL MEDIA

O

O

O

CONTENT STRATEGY
TEMPLATES

GRID/POST CREATION




BRAND EXECUTION — FOOD & BEVERAGE

Tenderling designs thoughtful collateral systems—from menu suites to
advertising materials—with your brand assets to tie each touchpoint
together.

This phase of brand building can include:
O MENUS

O FULL MENU SUITE: BREAKFAST, LUNCH, DINNER,
DRINKS AND DESSERT

O HAPPY HOUR MENU
O SEASONAL MENU
O MENU HOLDER
O CHECK PRESENTER
O MARKETING & SALES COLLATERAL
O PROMOTIONAL FLYERS
O DIGITAL & PRINT BROCHURES
O CUSTOM MERCHANDISE
O

LOYALTY CARDS




BRAND EXECUTION — FOOD & BEVERAGE

O ADVERTISING
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O MARKETING STRATEGY PLAN
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O DIGITAL & PRINT ADVERTISING
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O SEASONAL CAMPAIGNS
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O SOCIAL MEDIA
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O CONTENT STRATEGY

O TEMPLATES
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O GRID/POST CREATION
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O EVENT GRAPHICS
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BRAND EXECUTION

Tenderling creates a comprehensive overview of your brand through

website strategy, design and custom site programming.

This phase of brand building can include:

O FULL WEBSITE

O

O
O
O

UX/UlI PLANNING & STRATEGY
DESIGN
CUSTOM CODING

LEAD GENERATORS

O VANITY WEBSITE/SPLASH OR HOLDING PAGE

O

O
O
O

UX/Ul PLANNING & STRATEGY
DESIGN
CUSTOM CODING

LEAD GENERATORS

O WEBSITE HOSTING & MAINTENANCE

O

O

ADA COMPLIANCE

SITE UPDATES

O WEBSITE CONTENT UPDATES
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More than a building, YOur .i
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d guest rooms and suites offer unobstructed views
30 you can fake it all in and start your story. Groups
Ir Private Terrace Access Rooms-seven private

errace. Or, host your a brainstorming session in our
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& capolineaatlanta.com

Food

PREGAME

PICKLE FRIES
Vegetarian

buttermilk ranch

DEVILED EGGS
duck prosciutto, drunken mustard

PRETZEL NOSH BOARD
pickled chow chow, local cheese + charcuterie, pimento
dip, beer mustard

FUN ITALIAN DINIB

SMOKED WAGYU BRISKET NACHOS _ ...
'smoked cheddar sauce, tomato, pickled red onion,
jalaperio, sour cream, cilantro

Traditional Italian

class cuisine, all ex

NESTWINGS: oot v sy
«choice of lemon-pepper, garlic parmesan, or buffaloe,
carrot, celery, blue cheese

inspired by their ¢

our house-made by

& nestonfouratlanta.com

& signiabyhiltonatlanta.com

117 w \ ATLANTA
GEORGIA WORLD CONGRESS CENTER

| OVERLAND

Let Us Host Yo
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BRAND EXECUTION

Tenderling partners with some of the best manufacturers in the US to
create signage that works for your brand and your architecture.

This phase of brand building can include:
O WAYFINDING/SIGNAGE

O PLANNING

O DESIGN INTENT DRAWINGS

O MATERIAL SPECIFICATIONS
O FABRICATION OVERSIGHT

O SIGNAGE INSTALLATION




Brand Maintenance



PACKAGE OPTIONS

Tenderling maintains your brand through collateral and content updates, additional promotional
materials and more. We're here to ensure your brand stays consistent and cohesive.

ESSENTIAL BRAND SUPPORT

INCLUDES:

* Quarterly Brand Check-Ins with Strategy Insights
* Minor Updates to Existing Brand Assets

3 Branded Marketing Assets Per Quarter

* Priority Response Time for Branding Questions

GROWTH & CONSISTENCY

INCLUDES:

Monthly Brand Strategy Consultation and
Performance Review

5 Custom Branded Assets Per Month
(Social Media Posts, Print Collateral, Signage, etc.)

Website & Digital Branding Consistency Check
(Audit & Minor Updates)

Staff Training on Brand Usage (1 Session/Year)
Preferred Pricing on Additional Design Work

FULL-SERVICE BRAND STEWARDSHIP

INCLUDES:

Dedicated Brand Consultant for
Ongoing Support

Unlimited Minor Updates to Branding Elements

10+ Branded Assets Per Month (Social Media,
Advertising, Packaging, Event Materials, etc.)

Annual Brand Refresh Recommendations
and Implementation

Competitor Brand Analysis and Market Positioning
Insights

VIP Rush Service for Urgent Branding Needs



QUARTERLY EXECUTION

We know what your brand needs, and you know when you need it. Rank your need-to-haves
by what quarter you’ll need them in and Tenderling will get to work.

Q1 Q2
O O O
O O O
O O O
O O O

Q3

Q4
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Bullding a brand 1s an ongoing
process. Have any questions?
book a call with us to discuss

vour brand needs.

TENDERLING
BRAND STRATEGY

& DESIGN
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https://www.instagram.com/tenderlingdesign/
https://www.linkedin.com/company/tenderling
tel:15122917094
https://hospitality.tenderling.com/
mailto:penny%40tenderling.com?subject=
mailto:james%40tenderling.com?subject=

